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he Cannabis Business Alliance is an

industry leading resource and trade

association for business owners.

Formed in 2009, the Alliance advo-
cates for sensible and collaborative public
policy that protects employees, patients, and
clients of the medical and retail marijuana
industry; promotes values that enhance the
emerging cannabis industry’s role in the
state’s business economy; builds respect for
the industry in the communities in which it
serves; and supports client and patient ac-
cess, education, and safety.

From expansion into new states, to greater
transparency and heightened regulation, the
past decade has been marked by significant
strides for the cannabis industry, and the sec-
tor is poised for exponential growth. The le-
gal medical cannabis market currently spans
33 U.S. states. Moreover, 64 percent of Ameri-
cans endorse the legalization of recreational

pot, which has already gone to market in ten
states - Alaska, California, Colorado, Maine,
Massachusetts, Nevada, Oregon, Vermont,
Michigan, and Washington, plus the District
of Columbia. By 2024, the total cannabis
consumer market in the U.S. is estimated to
reach $37.3 billion. Considering the advance-
ment of the market over a short period of
time, there is still room for improvement at
all levels of the industry, and numerous op-
portunities exist to fuel its momentum.

AT A GLANCE
THE CANNABIS BUSINESS
ALLIANCE

What: A trade association for cannabis
business owners

Website: www.cannabisalliance.org




CBA’s Executive Director speaks to the town hall hosted by Colorado Department of Transportation at
Montclair Lowry Recreation center regarding safe driving.
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In the United States, the use and posses-

sion of cannabis is still illegal under federal
law for any purpose, by way of the Controlled
Substances Act of 1970, which classifies it as
a Schedule | substance, determined to have a
high potential for abuse and no accepted med-
ical use. The Cannabis Business Alliance (CBA)
is looking to modify those restrictive regula-
tions and open the door for further economic
prosperity and greater efficiency for cannabis
businesses.

“From changing federal laws, cannabis regu-
lation and legislation varying widely across
states, a whole host of opportunities exist for
greater clarity and oversight,” said Kevin Galla-
gher, Executive Director, of the Cannabis Busi-

ness Alliance.“As the cannabis industry contin-
ues to thrive, it is paramount that states have
the ability to review and discuss the efficiency
of current regulations. The more we educate
manufacturers and consumers, the greater
transparency we will see at local, state, and
federal levels.”

An increase in marijuana production has re-
sulted in a myriad of employment opportu-
nities and enhanced revenue. According to

a report from ArcView Market Research, the
cannabis industry will create 414,000 jobs
across the U.S. in the next three years, with
approximately one third of those jobs coming
from California. BDS Analytics also projects the
majority of future output will come from just




six states by 2021: California, Colorado, Massa-
chusetts, Nevada, Oregon and Washington.

Colorado leads by example, demonstrating the
potential for development and growth once
the full benefits and best legal practices of an
adult-use cannabis business model are imple-
mented. For instance, marijuana-occupied in-
dustrial properties in Denver rose 17.6 percent
in 2017 to $115 per square foot, up from $98
per square foot in 2014, according to a 2017
study by CBRE. Unemployment across the state
is also low, holding at a steady 2.3 percent,
and is often hailed as the lowest in the coun-
try. Colorado can be used as a model for the
growth of the cannabis industry and as a blue-
print for legislative and regulatory progress.

One of the core functions of CBA is to work
with state officials and continue research

on appropriate cannabis regulations, testing
methods, and requirements. There is still room
for improvement within the industry for great-
er legislation and official guidelines. Colorado
has led the national conversation with a mul-
titude of successful regulatory proposals. This
includes a crackdown on the sale of black
market cannabis and an intensifying focus

on retail marijuana due to Sunset Review on
bills by the Colorado Department of Regula-
tory Agencies (DORA). Colorado is also seeking
to amend the 70/30 rule, in place since 2011,
which dictates that dispensaries must produce
at least 70 percent of the cannabis they sell.
While intended to reduce the black market for
cannabis, it has significantly hampered the
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Edibles Education
Start Low, Go Slow

Start with Less than
One Serving

Start with a low-dose or single
serving product until you know
how edibles will affect you,

Wait, Go Slow

Edibles can take up to 2 hours or
longer to take effect.

Don’t Mix
Edibles should not be mixed with
alcohol or controlled substances.

Qut of Reach

Keep away from children, pets or
ANYONE under 21, and store in
original packaging.
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growth of dispensaries and com-
plicates further regulations. CBA is
continually tracking legislative ef-
forts and aims to work with lawmak-
ers to mitigate difficulties for manu-
facturers, vendors and cultivators.

Despite significant advancements
over the last decade, many chal-
lenges across the industry lay ahead.
The CBA plays a vital role for its
members in the development of the
cannabis industry. It promotes best
business practices, works to en-
hance the emerging industry’s role
in state-level business economy, and
supports education and safety to
protect employees and purchasers
within regulated marijuana com-
merce.




www.cannabisalliance.org

AS FEATURED IN BUSINESS VIEW MAGAZINE

Business View Magazine Business ViewCaribbean
www.businessviewmagazine.com www.businessviewcaribbean.com




