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65 Retail Markets LLC, is the global
leader in self-checkout and auto-
mated workplace technology for the
food service, hospitality, and vending
industries. The company manufac-
tures, implements, and supports point-of-sale
solutions for the workplace. It was founded by

its current CEQ, Joe Hessling, who began his
career in the dining business, providing food
and food services to large corporations in the
greater Detroit area.

According to Hessling, the catalyst that helped
launch 365 Retail Markets was the Great Re-
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cession of 2008, when his clients began re-
questing superior service for less money.“The
idea was to be able to provide service and
snacks and sell products when people, such

as a cashier, weren't there,” he explains. “We
started to contact companies, introducing the
idea of the MicroMarket, which is basically a
small, unattended store where delivery drivers
drop off products and pick up the cash from
the actual machines. It seemed to fit in nicely
with vending machine companies, because it
was very similar to what they already did. As
we started to dive deeper into MicroMarkets,
vending operators became our initial custom-
ers and we eventually started to sell to all
vending route operators. So, our typical cus-
tomers are companies that operate in the busi-
ness and industry space of providing services.
Then there are vending and routing companies

AT A GLANCE
565 RETAIL
MARKETS, LLC

WHAT: A provider of point-of-sale solutions

for the workplace

WHERE: Troy, Michigan

WEBSITE: www.365retailmarkets.com

that go out and place these MicroMarkets in
businesses, and then service and restock the
food and beverages that are sold on a weekly
or daily basis.”
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your system from your Smart Phone, Tablet, PC & MAC

Solutions for Residential & Commercial Applications

Support & Service in the USA.
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Contact (866) 625-7386

REVO has a wide range portfolio of leading
technologies to meet any surveillance challenge

A US based company with over 200 thousand orders
shipped since 2008, and just a 2% return rate, REVO
America has quickly established itself as the upper
echelon of video surveillance equipment. With over 30
years of combined experience in video surveillance
product manufacturing, management and support,
REVO offers the highest quality in video surveillance
equipment. REVO has a wide range portfolio of leading
technologies - IP, Analog HD & wireless products. The
products support free remote viewing. REVO offer free
lifetime technical support. All products are stored and
warehoused locally at our Headquarters in Coppell,
Texas.

Whatever your surveillance needs may be,
REVO has a solution for you.

Intelligent Surveillance

Innovative Technology

Support & Service in the USA.
Free Lifetime Technical Support

For more information visit www.revoameri
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Today, the company has 180 employees, with
locations in Santa Clara, California; Provo, Utah;
and its world headquarters outside of Detroit,
Michigan.“We also have a satellite office in Lon-
don, UK, where we support our European opera-
tions,” Hessling adds. “Our largest market is, of
course, the United States, followed by Canada,
and then the UK. We also operate in Australia,
Switzerland, the Netherlands, Germany, Spain,
and France. And we expect to be in about 20
countries by the end of 2019

When Hessling began 365 Retail Markets, the
company had no competitors, but as the Micro-
Market model began to be successful, others
entered the fray.“We are the largest in the space
with over 50 percent of the marketplace and the
rest is divided up by another six players in the
field,” Hessling confirms. “The traditional kiosk,
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which is the heart of what we do, is where

we compete. What makes us different is that
we have multiple products that are aimed at
multiple places within the space. If you look
at a lot of our competitors, they are primarily
focused on one kiosk in the MicroMarket, while
our business is aimed at the unattended space
and providing more value in that space. So,
whether it’s a screen that attaches to a vend-
ing machine so that people can make purchas-
es easier, that’s a product that we have; a mo-
bile only option, that’s a product that we have;

o

a small tablet option, that’s a product that we
have. In addition, we own a dining technol-
ogy company, which allows us to have point of
sales for dining and cafeteria management.
“And all of that has a full cloud analytics back
end, which can do reporting and payment rec-
onciliation, inventory and SKU, and price man-
agement, as well. We have a call center with

a staff of 40 people that support all of these
products, 24/7/365. So, there are many reasons
why people choose us, but the biggest is that
we are the most responsive and, whether you
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choose to use one or all of our products, we’'ll didn’t want to turn back. The participation
partner with you and work to create something level probably doubled, if not tripled, with this

that works for your company, rather than oth- new type of technology. And that’s what made
ers that say, ‘It’s our way or the highway.” us successful; the marketplace had grown from
one, when we first opened the first one, to over
Hessling relates that it took time for the Mi- 30,000 in the workplace.”
croMarket concept to catch on. There was a
learning curve for some of the less techno- Hessling adds that 365 Retail Markets is con-
logically-savvy people in the business envi- stantly innovating and coming up with new
ronments where the technology was being products and services. “In the next few months,
introduced. “At first glance, it probably was we will release a new, smaller terminal,” he
intimidating,” he admits. “But people got used states. “It’'s even smaller than a tablet, so that’s
to the fact that this was a new way of buying something that we expect to be out in the
things, and a lot of these stores were actually market with more points of purchase within

just replacing banks of vending machines. And building locations, rather than one central one.
as they started to use it more, and as they got You can also look for some very interesting
used to it, and used it on a daily basis, they technologies similar to Amazon Go (a chain of
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Private network connection Simple plug and play Instant cellular connectivity 24/7 technical support
no need to coordinate with local IT installation to get you operating without delays and lifetime warranty
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convenience stores that are partially-automat-
ed, with customers able to purchase products
without being checked out by a cashier or
using a self-checkout station), with computer
vision, artificial intelligence, facial recognition,
and things of that nature. We have also part-
nered with a company called Advana, which is
going to bring product promotions and prod-
uct advertisements within these stores, to be
able to help consumers make decisions on the
products that they choose and buy. We have
over 2,000,000 daily users of our system, so we
should be leveraging that to help brands get
their message across.”

Hessling believes that within the next several
years, the world will move more and more

At the core of Epson’s POS business is its network of
world-class partners such as 365 Retail Markets.
Partnerships with the right printer supplier are instrumental
in providing better solutions to customers quickly. Epson is a
great strategic partner and a trusted brand that offers the
right level of support and business practices to help improve
its partners’ product portfolios and generate new business
growth.

Receipt printers play a mission-critical role for most
merchants and downtime can adversely affect their
operations. Robust support is important and Epson has the
resources available to effectively service the partner and the
end customer. And with exceptional product durability,
Epson partners and customers can enjoy worry-free receipt
printing solutions.

In addition, Epson is committed to innovation with a
roadmap that includes the latest technology features that
are critical for today’s quickly changing markets. A leader in
mobile printing technology, Epson’s innovative
mobile-centric solutions are designed to energize the
in-store experience and streamline store operations. Support
for iBeacon and NFC connectivity enable transactions
virtually anywhere in the store and Epson’s OmniLink
cloud-based printers enable merchants to capture valuable
data streams and turn them into actionable information for a
variety of services, including loyalty programs, customized
surveys, coupons and bundled sales offerings.

Epson also helps facilitate efficient receipt retrieval, line
busting and shopper self-service capabilities as offered by
365 Retail Markets within their product lineup and
MicroMarkets.

Epson is a trusted brand that provides top-notch partner
support and industry-leading smart technologies and
products to help merchants successfully meet the challenges
and gain the advantages that are presented in the rapidly
changing retail and hospitality environments.

www.epson.com/point-of-sale




toward a self-service economy. “Cashiers are
disappearing and people are doing more
things on mobile, on tablets, on touch screens,
and things of that nature,” he avers.“We just
happen to be in the right place at the right

time with a great product. Large organizations
require enterprise level partners; they also re-
quire service, new software, and different cus-
tom needs. So, our organization continues to
grow. This year, we’ll grow another 20 people;




in 2020, we'll grow another 40 people, and so
on. The organization will grow to fit the needs
of our customers as they grow.”

One of Hessling’s satisfied customers is Buffalo
Rock, a family-owned business based in Bir-
mingham, Alabama that has a full-line vending
division, and now has over 140 MicroMarkets
in its portfolio. The division is run by Dick
Hanson, who sings 365 Retail Market’s praises:
“Once you put a MicroMarket in an account,

it is such a huge benefit to the employees,”

he says.“They love the fact that what you can
bring to the MicroMarket, in a product sense, is
so different than what you can do in a vending
machine. And we’ve seen that over time. Once
you go from traditional vending, which aver-
aged 60-65 products in our case, we now offer
about 200 products in the MicroMarket. It’s
been a great partnership.”

“The most important thing to know,” says Hes-
sling in conclusion, “is that if you work in an
office and you see these machines, that we're
the company that manufactures and supports

them and keeps them going every day. And
if you don’t have a MicroMarket within your
place of business...you should.”

PREFERRED VENDORS

B Revo America - A US based company with over
200 thousand orders shipped since 2008, and
just a 2% return rate, REVO America has quickly
established itself as the upper echelon of video
surveillance equipment. With over 30 years of
combined experience in video surveillance prod-
uct manufacturing, management and support,
REVO offers the highest quality in video surveil-
lance equipment. REVO has a wide range port-
folio of leading technologies - IP,Analog HD &
wireless products. The products support free re-
mote viewing. REVO offer free lifetime technical
support. All products are stored and warehoused
locally at our Headquarters in Coppell, Texas.
Whatever your surveillance needs may be, REVO
has a solution for you.

Intelligent Surveillance

Innovative Technology

REVO
www.revoamerica.com

B Epson America - For over 30 years, Epson’s
advanced technology has been at work in mil-
lions of POS systems around the world. Today
Epson’s Business Systems Division continues to
bring industry-leading, open architecture, smart
technologies to the point of service.epson.com/
point-of-sale

B OptConnect - OptConnect provides a secure
and reliable monitored wireless connection to
the Internet for unattended equipment that is
easy, low-risk, and convenient - all supported by a
superior customer service infrastructure. OptCon-
nect’s fully managed solution delivers headache-
free wireless connectivity for loT and M2M ap-
plications. To learn more visit www.OptConnect.
com.
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« GRANOLA BITES
OLATE & Sea Saft

. 365retailmarkets.com

AS FEATURED IN BUSINESS VIEW MAGAZINE

Business View Magazine Business ViewCaribbean
www.businessviewmagazine.com www.businessviewcaribbean.com




